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SDGs

The Tinazzi family is committed to give its 
support to the 2030 Agenda for 
Sustainable Development, adopted by al l 
United Nations Member States in 2015.
At its heart are the 17 Sustainable 
Development Goals (SDGs ), which are an 
urgent cal l for action by al l countries - 
developed and developing - in a global 
partnership.



Tinazzi is a company that has always 
embraced the values of integrity, 
humil ity, passion and sustainable 
creativity. The publication of the first 
2021 Sustainabi l ity Report shows the 
company's determination to provide an 
overview of the present and the near 
future of a company that aims to be a 
model of economic growth and at the 
same time sustainable for the 
environment, the people and the 
community in which it operates. 

SUSTAINABILITYproject



SUSTAINABILITYproject

U N I  E N  I S O  
9 0 0 1

U N I  E N  I S O  
2 2 0 0 5

B R C  a n d  I F S
C E R T I F I C A T I O N S

F I R S T  
O R G A N I C  V I N E S

I N  V A L P O L I C E L L A

P H O T O V O L T A I C  
S Y S T E M I N  L A Z I S E

F I R S T  O R G A N I C  
W I N E S  H A R V E S T

W A T E R  P U R I F I E R  
A N D  

S U S T A I N A B I L I T Y  
R E P O R T

2 0 0 2 2 0 0 8 2 0 1 3 2 0 1 8 2 0 1 9 2 0 2 0 2 0 2 1

OUR SUSTAINABIL ITY JOURNEY



2021 2022

SUSTAINABILITYproject

ACTION PLAN



From the end of 2021, Tinazzi's 
ever-growing commitment to sustainabi l ity 
takes also shape in terms of communication 
with the creation of Tinazzi (R)Evolution. 
This project, which combines al l the 
environmental sustainabi l ity init iatives and 
projects that Tinazzi dedicates to corporate 
social responsibi l ity, gets its name from the 
more and more felt need in the company for 
evolution, change, revolution, commitment 
to the future: al l  these issues are enclosed 
in "TINAZZI (R)EVOLUTION".
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DIVERSITY AND EQUAL OPPORTUNITIES

SUSTAINABILITY STRATEGY

CONFORMITY TO RULES AND RESPECT OF THE ENVIRONMENT

ECO-DESIGN OF WINE SHOPS

PRODUCT QUALITY SAFETY AND TRACEABILITY

OUR MOST 
RELEVANT ISSUES
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D i v e r s i t y a n d  
e q u a l o p p o r t u n i t i e s

ACTION PLAN 2021 -22
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R & D  p r o j e c t s
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ACTION PLAN 2021- 22
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F i r s t  o r g a n i c  w i n e s h a r v e s t

ACTION PLAN 2022
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F i r s t  S u s t a i n a b i l i t y R e p o r t

ACTION PLAN 2022
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N e w  w a t e r  p u r i f y i n g  s y s t e m  
i n s t a l l a t i o n
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ACTION PLAN 2022

N e w  p h o t o v o l t a i c  s y s t e m  
i n s t a l l a t i o n
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ACTION PLAN 2022

E c o - d e s i g n  o f  t h e  
W i n e  S h o p s


