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From the end of 2021, Tinazzi's
ever-growing commitment to sustainability
takes also shape in terms of communication
with the creation of Tinazzi (R)Evolution.
This project, which combines all the
environmental sustainability initiatives and
projects that Tinazzi dedicates to corporate
social responsibility, gets its name from the
more and more felt need in the company for
evolution, change, revolution, commitment
to the future: all these issues are enclosed
in "TINAZZI (R)EVOLUTION".
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DIVERSITY AND EQUAL OPPORTUNITIES

3 OUR MOST 3
RELEVANT ISSUES

ECO-DESIGN OF WINE SHOPS

PRODUCT QUALITY SAFETY AND TRACEABILITY

CONFORMITY TO RULES AND RESPECT OF THE ENVIRONMENT
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